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WE ARE TWG

CEO LETTER

The year 2025 marks a new step forward in our vision of
sustainable, resilient viticulture that is deeply connected
to its environment. At Top Wine Group - Vina Sutil, we
believe that sustainability is not a static goal, but a
continuous process of improvement, innovation, and

commitment to future generations.

During this period, we continued to strengthen a comprehensive strategy based
on production efficiency, respect for natural resources, climate action, the circular
economy, and human development. Every decision made in our vineyards,
wineries, and operations reflects our conviction that it is possible to produce wines
of excellence while responsibly caring for the land that gives them life.

Water management remained one of our core priorities. Through monitoring
technologies, we also promoted soil conservation and biodiversity. The technical
and phenological monitoring of our vineyards, supported by precision agriculture
tools, allowed us to maintain high quality standards in our raw materials and adapt
more effectively to the climate challenges of each valley.

Regarding energy and environmental matters, we continued to push forward
initiatives aimed at reducing our operational impact. During 2025, we consolidated
significant progress in measuring, reducing, and neutralizing our carbon footprint,
reinforcing an organizational culture focused on continuous improvement and the
development of increasingly sustainable processes.

THE CHALLE
CLIMATE C
AGRICULTUR

The circular economy continues to be actively integrated into our value chain. We
have strengthened the reuse of agricultural and industrial byproducts, optimizing
processes and promoting more efficient waste and material management. Likewise, we
continue to advance in meeting the challenges associated with the Extended Producer
Responsibility (EPR) Law (Ley REP), incorporating practices that contribute to a more
responsible and environmentally conscious production process.

Our commitment to people remains at the heart of everything we do. We continue to
drive well-being, training, and development initiatives for our team members, along
with community support and engagement programs in the areas where we operate.
We understand that sustainable growth is only possible when it generates shared value
and contributes positively to the social environment.

We look to the future with responsibility and optimism. The challenges of climate
change, agricultural innovation, and the new demands of international markets drive
us to keep evolving, always maintaining the quality, authenticity, and excellence that
distinguish our wines and our team.

| want to sincerely thank everyone who is part of this journey: team members,
customers, suppliers, communities, and strategic partners. Thanks to your
commitment and trust, we continue to build a sustainable legacy that seeks to
transcend generations.

Sincerely,

Aurelien Peris

CEO, TOP WINE GROUP 3




SOMOS TWG

SUSTAINABILITY COMMITTEE

FOR THE FOURTH TIME, TOP WINE GROUP PRESENTS ITS PERFORMANCE REPORT ON SOCIAL, ECONOMIC, AND
ENVIRONMENTAL RESPONSIBILITY. THE DATA PRESENTED HERE REFER TO THE COMPANY'S PERFORMANCE
DURING THE YEAR 2025 IN THESE AREAS.

Sustainability Committee Members

Nicolas Sutil C.
Sustainability & Communications Manager

Edmundo Ruiz
CEO, Empresas Sutil

Aurelien Peris
CEO, Top Wine Group

Helen Soto
Sustainability Assistant

Mauricio Lobos
Operations Assistant Manager




First harvest at the Vina Sutil
winery.

Construction of the fine
wine barrel room.

Juan Sutil Servoin
founds Vina Sutil in the

Colchagua Valley
Launch of our premium wine,

AcCrux. 2017 Certification of

the Wines of Chile
Sustainability Code.

ceRTIEIED,

sustainable c.

Acquisition of a new terroir in

the Limari Valley.
2016 BRCGS

Certification.

Food Saf

CERTIFICATED

1989

Diego Garcia de la
Huerta Sutil joins the
family business as
General Manager and lead
winemaker of Vina Sutil.

certification
2002 Joint Venture: Sutil
Family (Colchagua) and
Axelsen Family (Napa
Valley). Opening of Hotel
Vina La Playa.

Sutil Family assumes
leadership of TWG.

2004 Acquisition of the Cauquenes
terroir for planting Mediterranean
varieties.

Second Generation of the

SOMOS TWG

OUR
ISTORY

Initiation of B Corp Certification
process, redefining the Triple Impact
methodology (Social, Economic, and
Sustainable).

First winery in LATAM
to become a member
of 1% For the Planet,
donating to NGOs seeking
environmental solutions.

Empresa

Obtainment of
Carbon Neutral Seal

FOR THE

PLANET Re-certification BRCGS

with an A++ grade.
Acrux nominated

among the TOP

100 Best .

Bordeaux Blends Obtainment of the
in the World. Neutralization Seal

2022 2024

First Sustainability Report.
Focus on measuring Water,
Carbon, and Waste Footprints to
establish the "baseline" for
initiating "reduction" projects.

Second measurement of the
Carbon and Water Footprint,
successfully measuring and worRing
toward reducing our environmental
impact.

W Organic Ecocert. certification

Start of internal
composting plant
operations.

Integration of Francisco
Sutil - 2nd generation to
the Board of Directors.



WINERIES AND
VINEYARDS

The winery is located in Peralillo, in the heart

of the Colchagua Valley.

PLANTED AREA "

TABALIi ESTATE, LIMARI
LIMARI VALLEY
PLANTING YEAR: 2000

Alluvial soil with calcium carbonate
Syrah y Chardonnay

SAN JORGE ESTATE, PERALILLO
COLCHAGUA VALLEY
PLANTING YEAR: 1989

Clay-loam soil
Chardonnay, Cabernet Sauvignon, Sauvignon Blanc,

Carmeneére, Viognier, Merlot, Tintorera y Syrah.

PLANTED| AREAZ
HECTARES. - -

EL ARENAL ESTATE, CAUQUENES
MAULE VALLEY
PLANTING YEAR: 2004

Granitic soil with clay and sand.

Cabernet Sauvignon, Garnacha y Carignan.




SOMOS TWG

RESOURCE

HotelVinaLa 142 Total
Playa Planted
Hectares

65% RED WINE

35% WHITE WINE

ENOLOGY

7 Oak
Foudres

French & German 3.000
liters

1Clay
Amphora

700 liters

575 barrels

75% French;
20% american y 2%

PLANT CAPACITY

Storage Capacity

7mm de Lts

Production Capacity

300.000 cj9L

VALLEYS GLOBAL FOOTPRINT

650 km from Our wines are present in
north to

south across 17 countries

worldwide.

6 Appellations

Limari, Maipo, Colchagua,
Colchagua Costa, Curico,
Maule




MISSION

o deliver the finest expression of our
land, fruit, and people through high-
quality wines for diverse consumers,
ensuring sustainable development by
utilizing company resources with minimal
environmental impact. We promote
energy and water conservation, the
protection and preservation of natural
resources, proper soil management, and
the maintenance of ecological balance,
thereby improving the quality of life for
our workforce and local communities.

VISION

To be recognized for offering a
high-value, innovative, and sustainable
proposition through our diverse portfolio
of brands and products. We strive to
foster ecosystem conservation and the
responsible use of natural resources for
present and future generations, backed
by our integrity in understanding and
adapting to our customers’ needs.

VALUES

In our organization, we act with integrity,
relying on credibility, transparency, and
honesty as the foundational pillars of
every action. We foster a welcoming
environment where harmony, respect,
collaboration, and mutual support
strengthen our relationships. We take
deep pride in a job well done, guided
by professionalism, a relentless pursuit
of excellence, and the desire to improve
every day. Furthermore, we promote
a proactive attitude, anticipating
challenges with creativity and initiative
to build a stronger and more sustainable
future together.




SOMOS TWG

O U R I:) R O D U < T S Special vinifications and constant experimentation aim to naturally extract the

finest varietal expression that only our terroir can deliver.

VG
Vo Wiy

LA PLAYA S e ~ CHONO
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GOVERNANC

PRESIDENT

Nicolas Sutil Condon

& TEAMS

DIRECTOR

Edmundo Ruiz Alliende

DIRECTOR

Francisco Sutil Condon

10




MANAGEMENT TEAMS

GENERAL EXECUTIVE MANAGEMENT

CEO . WINEMAKING MANAGER DIRECTOR SUSTAINABILITY MANAGER
Aurelien Peris

Daniel Postiglione Edmundo Ruiz Nicolas Sutil

COMERCIAL

ASIA & EUROPE AREA MANAGER NORTH AMERICA AREA MANAGER MANAGER HOTEL VINA LA PLAYA

Gonzalo GOmez Nicolas Sutil Daniel Larrondo

11




EQUIPOS

OUR PEOPL

HEADCOUNT BY DEPARTMENT

2 QUALITY
AREA

3 COMMERCIAL

EQUIPO ENOLOGIA

14 HOTEL VINA LA PLAYA
Laboratorio (1)
EQUIPO PRODUCCION Mantencion (1)
7 WINEMAKING Embotellado (3) Enologia (5)
Despacho (2)
18 WINERY (OPERATIONS) Etiquetado (8)

Administracion (3)

ADMINISTRATION

PRODUCTION & WINEMAKING

AREA HOMBRES | MUJERES

ADMINISTRACION 3 2 ACCIDENT RATE

ASEG. CALIDAD 0 2

BODEGA 1 7 o
1,61%

COMERCIAL > 1 2023

ENOLOGIA 3 4

HVLP 4 10 2024 1,61%

VENTA NACIONAL 1 2

TOTAL 24 28

% 26% 54% 2025 5,66%

12




SOMOS TWG

TRAINING AND INTERNAL
COMMUNICATION (2025)

Top Wine Group annually executes a training plan aligned with
operational needs and employee development. This plan focuses
on strengthening competencies in safety, quality, food safety,
authenticity, facility protection, and sustainability.

Cross-functional Training: + Employee Benefits:
Cross-functional instruction is promoted - Annual employee recognition program.
across winery departments (production,
winemaking, maintenance) to foster - Holiday celebrations (Christmas,
comprehensive process understanding National Holidays).

and teamwork.

- Half-day off and gift for birthdays.
Top Wine Group maintains active
and ongoing communication with its - Paternity/Maternity and birth benefits
employees, providing various channels for children and grandchildren.
and activities throughout the year:

- Financial bereavement support for

Holding Whistleblower Channel: immediate family loss.
A confidential platform hosted by
Empresas Sutil for reporting concerns - Annual health checkups (preventive,
securely vision, dental).

“Conectados” (Bimonthly Bulletin):
Emailed and posted on notice boards
to share social, environmental, and
corporate news.

Newsletter: Regular updates regarding
business milestones, trade shows, and
achievements.

Management Meetings: Bi-annual
sessions to review strategic results and

organizational goals. 2022 m
2023
025
o 2 & 8 ¢ B




SOCIAL RESPONSIBILITY

SUPPORT FOR FIRE DEPARTMENTS:

Continuous support provided to the Santa Victoria and Peralillo Fire Depart-
ments throughout 2025

SUPPORT FOR PERALILLO POLICE (CARABINEROS):
Beginning in 2025, TWG provides ongoing donations of office furniture and
supplies to the Peralillo station.

14




VALUE CHAIN

VALUE CHAIN

In our activity, we prioritize building a solid value

proposition where every step of the journey
contributes consistency, quality, and a positive

Impact. Our purpose is to enhance the value of the

fruit through an integrated, strategic vision groundedqi

Iin principles of sustainability and differentiation that

reflect the character and origin of our brand.

GRAPE GROWERS
ENOLOGICAL INPUTS
DRY GOODS

SERVICES

INTERNAL ADMINISTRATION
WINEMAKING
BOTTLING & LABELING

DISPATCH

18 COUNTRIES ACROSS

4 CONTINENTS.

15




VALLE DEL LIMARI
VALUE CHAIN

GRAPE GROWERS

CONTINUOUS WORK IS CARRIED OUT WITH OUR GRAPE GROWERS THROUGHOUT

THE VINEYARD DEVELOPMENT CYCLE. REGULAR VISITS INCLUDE TECHNICAL
FEEDBACK TO ENSURE COMPLIANCE WITH VINA SUTIL'S STRICT QUALITY STAN-

DARDS. AN ANNUAL INTERNAL AUDIT IS CONDUCTED BY THE QUALITY ASSURAN-

VALLE DE CASABLANCA
VALLE DE LEYDA INZK CE DEPARTMENT.

S -

VALLE DEL MAIPO A{

Bkl

VALLE DE COLCHAGUA

VALLE DE CURICO

2025 HARVEST VOLUME
949.950 KILOS

ACTIVE GROWERS

12 PRODUCERS

VALLE DEL MAULE

VALLE DEL ITATA

'ALLE DEL BfO BiO

16




VALUE CHAIN

PRODUCTION PROCESS

Our company sources grapes from our own vineyards and seasonal growers, working with
them annually to achieve long-term sustainable production. Our objective is to produce

wines from Chile’s various valleys, seeking the finest expression of our land, our fruit, and our
people. The grapes are processed at our winery located in Peralillo. The initial process consists
of destemming and crushing; subsequently, depending on the grape variety, pressing and
fermentation take place. Then, according to the wine category, stabilization, aging/maturation,

and subsequent bottling processes are carried out. Once bottled, the wines are labeled and

packaged, and finally dispatched to all our markets.

17




VALUE CHAIN

GRAPE HARVESTING < SHIPPING

GRAPE RECEPTION

DESTEMMING AND CRUSHING .
Reception

of labels, boxes, Labeling
and capsules

\2

WHITE WINE RED WINE

Alcoholic = :
Fermentation = Y =g Aging

1€ ; in cellar

Pressing of fresh
grapes

e Is pomace Pressing of Reception and pcc2
Must pressing fermented u c su 0 c 0 storage of Closing bottles
clarification performed? pomace P R E PR D U TIV screwcaps and with scre\ﬁcap or
cor
I
Alcoholi.c Aging/ <& Malolacti‘c / W
Fermentation Maturation Fermentation 77/ Filling
bottles

—
. Protein and In-line bottle . PCC1
Blenlc?l?ng Tart_arig Filtration Transf_er. ) EN supply. CﬁE::terrlidn%e Rinsing of
Stabilization g&?kpi‘vr ;tcleogr?d g empty bottles

reception of

wine for
bottling Reception and
_J storage of
: bottles, caps,
and corks.
i
BULK
WINE

SHIPPING
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During 2025, our commitment has been focused
on strengthening and projecting the sustainable
growth of our brands, consolidating Top Wine
Group’s presence in the markets where we
participate, and consistently advancing in new
commercial development opportunities. Chile
continues to be a fundamental market for our
company, reflecting the trust of our consumers
and the recognition our brands have built over
time. Likewise, we have continued to deepen our
presence in strategic markets across the region
and around the world, strengthening long-term
relationships with our commercial partners.

We have continued to make progress in our
purpose of positioning our brands in major
international  markets, reinforcing a value
proposition based on the quality, origin, and
authenticity of our wines. At the same time, we
have continued to develop our premiumization
strategy, focusing on offering products that

express the identity of our terroirs with greater
precision and meet the expectations of increasingly
demanding and knowledgeable consumers.

This work has been accompanied by a communication
strategy aimed at highlighting not only the quality of
our wines, but also the commitment, experience, and
dedication of the people who are part of Top Wine
Group. From the vineyard to the bottle, we seek to
convey the passion and knowledge that underpin
each of our projects, strengthening the bond
between our brands and those who choose them
across different markets.

During 2025, we continued to strengthen the
positioning of our main brands —SUTIL, LA PLAYA,
and CHONO— driving their development through a
combination of innovation, enological consistency,
and brand building. Likewise, we continue to expand
our portfolio with new offerings and develop initiatives
that contribute to generating value for our customers
and consumers, always maintaining a focus on quality
and a long-term vision.

In line with our corporate strategy and our
commitment to sustainability, every one of our actions
has sought to generate a positive and responsible
impact, promoting practices that foster environmental
care, the development of solid relationships with our
stakeholders, and the creation of sustainable value
for future generations.”

2,43%
19 ’92% Chono Wines

Tdacticas

45,92%

La Playa Wines

31,74%

Sutil Wines

19




2025 PRODUCTION

CAJAS 2,6% 10,1% 7.7% % 8,8% 14,9% 6,9% 7.0% 10,9% 7.7% 8.1% 100%
Harvest 2025: Wine Category Harvest 2025: Supplying
90%
VARIETAL
o o

4,5% 54% 46%
e ESTATE-GROWN GROWER

GRAPES GRAPES

5,5%
ey s
RESERVA

ESTATE-GROWN GRAPES GROWER GRAPES

Varietal Reserva Gran Reserva 512.973 436.977
KILOS 2023 1.500.028 403.824 212,539
KILOS 2024 845.860 05.286 45.166

KILOS 2025 858.060 42.090 49.800




VALLEY
LIMARIi VALLEY

O CEANO P "A " CHIERIRCHO!

CASABLANCA VALLEY

LEYDA VALLEY

34.460 MAIPO VALLEY
26.610 COLCHAGUA COSTA
388.190 COLCHAGUA VALLEY%MW(
174-880 CURICO VALLEY
249.140 MAULE VALLEY

- 61.330 ITATA VALLEY
TOTAL

949.950

—RIE

21
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OUR SALES

The year 2025 represented a period of consolidation and

adaptation for our company, within a global environment that
continues to evolve and present new challenges for the wine
industry. Despite a context marked by shifts in consumer
habits and growing competition in international markets, we
have maintained a growth trajectory sustained by the strength
of our brands, the quality of our products, and the trust of our
customers and consumers.

The wine industry continues to face significant transformations,
driven by increasingly informed and demanding consumers

who seek products aligned with values such as sustainability,

VENTAS ANUALES TWG (CJ gL)

USD REAL 30.000 60.00 O 90.000 120.000 150.000 180.000
MERCADO NACIONAL CONSOLIDADO TOTAL

authenticity, innovation, and well-being. At the same time, there
is a growing appreciation for wines of defined origin, premium
offerings, and experiences that build a deeper connection with
brands.

In this scenario, we have continued to strengthen our capacity
for adaptation and evolution, pushing forward initiatives aimed
at developing new products, exploring emerging trends, and
diversifying our portfolio. Our objective is to continue building an
attractive and competitive portfolio capable of meeting current
market needs without losing sight of our identity, our values, and

our long-term vision.

With a strategic and forward-looking vision, we continue
working to generate sustainable value for our customers, team
members, commercial partners, and communities, convinced that
innovation, excellence, and the ability to anticipate changes will
be key factors for the development of the industry in the coming

years.

VIN A
SuTtiL . LA LLaYA

CHONO. :
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We are proud to hold certifications that back our commitment to sustainability, fostering the conservation of ecosystems and the
responsible use of natural resources. These accreditations reflect our constant effort to contribute to the well-being of present
and future generations through responsible and environmentally conscious practices.

L

BRCGS

The BRCGS standard is a global benchmark for food safety created by the British
Retail Consortium. We have been certified under this standard since 2016, which
is renewed annually through an external audit process (conducted by NSF);
this audit lasts 2 days. In the 10 audits conducted to date, we have achieved
the highest rating of AA. During 2025, we once again obtained the AA rating,
remaining part of a select group of wineries to hold this highest certification
level. https://www.brc.org.uk/

2

Codigo de sustentabilidad de vinos de chile

The Sustainability Code is a voluntary standard aimed at guiding the Chilean wine
sector toward sustainable wine production, based on high social, environmental,
and quality standards, and encouraging grape growers and winemakers to
improve their management through compliance with the requirements outlined
in the standard. This certification is renewed annually; to date, we have
undergone 7 audits, fully meeting all requirements and percentage targets of
the Chilean Wine Sustainability Code standard. The audit process lasts 3 days.
https://www.winesofchile.org/sustentabilidad-e-inn

CERTIFIED

sustainablec.
o VinosdeChile

FOR

Eohnes | wreco

CERTIFIED BUSINESS

3

Certificacion Vegana Sello V- LABEL

V-Label Seal: A certification of European origin with broad international
recognition, it applies to products that do not use any ingredients of animal
origin during manufacturing, encompassing both the final product and its
processing. In 2017, a decision was made to change the inputs used in our
processes, eliminating all enological inputs of animal origin solely based
on animal welfare values. For this reason, all wines from the 2017 vintage
onwards contain no animal-derived inputs, such as milk derivatives (albumin,
casein, lysozyme), pork derivatives (gelatin), or fish derivatives (isinglass).
https://www.certificacionvegana.org/”

Certificacion organica

In 2020, Organic Certification was obtained through Ecocert. During the
2021 Harvest, we received our first organic grapes from certified vineyards,
achieving our first organic vinification of Sauvignon Blanc and Cabernet
Sauvignon varieties. These grapes were grown without synthetic chemicals,
pesticides, or fertilizers, thereby protecting the environment. We have been
renewing this certification for 6 years following audits conducted by Ecocert.
https://www.ecocert.com/es-CL/home

1 % for the Planet

Represents a global network of businesses, individuals, and non-profit
organizations addressing our planet’s most pressing environmental
issues. — MEMBER — We donate 1% of our sales to local non-profit NGOs
aimed at honoring the ocean and its beaches as a natural habitat of
our ecosystem, such as Fundacion Punta de Lobos and Capital Azul.
https://onepercentfortheplanet.org/

Programa de Gestion de Carbono Huella Chile

The Seal of Excellence is the highest recognition awarded by the HuellaChile
program to organizations that effectively manage their carbon footprint. It was
obtained after previously achieving the Quantification and Reduction seals in the
application year, maintaining no active environmental or gender discrimination
sanctions, and demonstrating key attributes such as commitment, cooperation,
awareness, environmental co-benefits, neutralization, continuous improvement,
and gender equity. To achieve this seal during 2025, we worked to obtain the
carbon footprint quantification, reduction, and neutralization seals.



CERTIFICATIONS

As part of our commitment to carbon
neutrality, we have defined a structured
process that includes Carbon Footprint
quantification, followed by emissions
reduction, and ultimately, residual
neutralization through the acquisition of
carbon credits from certified wind farm
projects.

After  successfully  obtaining  the
Neutralization seal, we submitted all
required documentation and  were
awarded the Seal of Excellence—an official
recognition presented during a ceremony
with the Ministry of the Environment
in 2025, accepted on our behalf by
representative Mauricio Lobos Gonzalez.

https://huellachile.mma.gob.cl/

™
HuellaChile el 4 HuellaChile
Ministry of the Envisenment _‘ . ':T t Ministry of the Ermsnnmest
REDUCTION . \ QUANTIFICATION
Greenhouse gases g '.,_, Greenhouse gases
TOP WINE GROUP S.A. 1 : TOP WINE GROUP S.A.

[ ——— e Srpaninstiensl ioaps

2024 202 2024
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-NVIRONMENTAL
ASSESSMEN

Contribution to Sustainable Development, Top Wine Group contributes in the following way

1- NO POVERTY

Job creation in the
Community.

2= ZERO HUNGER .
Food bank network . ‘l

partners.
i..-"p 1

‘M

3- GOOD HEALTH AND WELL-BEING

Flexible work. Mutual insurance protocol for disease
prevention, healthy breaks. Free preventive health
checkups for workers.

4- QUALITY EDUCATION

Support to schools with resources
and equipment. Training for
Parents' Associations.

5- GENDER EQUALITY

Inclusive nature for hiring women.
Reporting channels.

6- CLEAN WATER AND SANITATION /S

Commitment to the quality of return water.
Water saving policy and program.

7- AFFORDABLE AND
CLEAN ENERGY

Energy saving policy and plan. Carbon
footprint measurements.

8- DECENT WORK AND
ECONOMIC GROWTH

Decent work and respect for rights. Growth,
internal promotion, and technical training. Support Praning ;
for employees to pursue specialized diploma 7 -
programs. L !

: .
O- INDUSTRY, INNOVATION AND . i *
INFRASTRUCTURE | 5

Acquisition of water-efficient equipment,
pressure washers. Development of new
spaces for staff.

We begin this chapter by reaffirming our commitment to a positive impact
through environmental diagnosis. This process is enhanced thanRs to
strategic alliances, which strengthen our contribution to sustainable
development. All of this framed within our path toward B Corp certification,
which endorses our integration between social and environmental purpose
and business performance..

B Corp Certification
Top Wine Group took on the
10- REDUCED 11- SUSTAINABLE CITIES commitment to demonstrate
Non-discriminatory * Carbon Footprint Measurement, of change to address social
labor inclusion. Gender -tEner%y %a\(/:lng plant.lf-. \)(/grkmg and environmental issues. In
e Cormcartieaton” | 2020, we initiated the B Impact
- REP LAW. Assessment, a key tool that
measures and manages social
12-pesponsiaLe 13, CLMATE S T
cloldmlEiond sy . Water recirculation in standards across five areas:
PRODUCTION production processes. - community, environment,
Waste reduction and Reforestation program for governance Workers and
recovery... carbon capture in the field. T v — ' '
14- LIFE BELOW WATER
1% for the Planet donation to local NGOs that protect
the Coastal Zone.
15- LIFE ON LAND Empresa
- Less soil erosion. - Regulated pesticides and organic
management. + Quillay planting to reduce carbon
footprint. - Biological corridors and area conservation.
16- PEACE, JUSTICE AND
STRONG INSTITUTIONS
- Code of ethics and discipline. - °
Internal conduct and fair competition. ——
- Crime prevention. .
Certificada
17- PARTNERSHIPS FOR PENDIENTE
THE GOALS
- Intention to join B Movement / B Corp Community.
- Member of 1% for the Planet. - Alliance with Wines 25

of Chile under the sustainability code.



“NVIRONMENTAL ASSESSMENT

Biological Corridors

Creation of biological corridors with native
quillay plantings in the vineyard:

With all tree plantings completed, a total of
50 tons of CO2 captured will be achieved
over 20 years.

According to our reforestation plan with
native trees in our fields, we have continued
to plant Quillay trees with the participation
of the entire team of workers from different
areas of the company.

Biological Corridors of Oats, Rye, and
Mustard. (2025)

Weed Control with Sheep

Since 2019, in a joint effort with sheep
farmers from the Colchagua Valley, weed
control has been carried out through cultural
practices using 2,000 sheep, avoiding the
use of herbicides while simultaneously
incorporating organic matter through manure
to regenerate soils and thereby capture
CO2. This “cultural management” practice
eliminates the use of herbicides.

26




-NVIRONM

NTAL ASSESSME

Reduction of Synthetics to Humus

Our program seeks to eliminate the use of petroleum-based synthetic fertilizers by using liquid humus exclusively throughout our entire
field. In the 2025 season, 32,000 kg of solid humus were generated and incorporated into depleted soils, and we collected 650,000 liters
of liquid humus, supplying organic matter, potassium, and calcium through drip irrigation. Currently, we manage 20 m? of "worm beds" that
nourish 40 hectares of vineyard. This season, 95% of the fertilization was carried out using humus products and stabilized compost. The
remaining 5% corresponds to chemical fertilization, mainly using urea to improve specific weak sectors.

27




PLANET
1FTP.CO

f CERTIFIED
Y BUSINESS |

W oy =
-y e

ENVIRONMENTAL ASSESSMENT

PARTNERSHIPS WITH
ENVIRONMENTAL

MPACT

SINCE 2020, LA PLAYA WINES, AS THE FIRST MEMBER IN LATIN AMERICA OF THE

1% FOR THE PLANET INITIATIVE, ALLOCATES 1% OF ITS SALES TO SUPPORT NGOS
FOCUSED ON THE RESTORATION AND PROTECTION OF THE COASTAL LINE. THESE
CONTRIBUTIONS HAVE FUNDED THE REFORESTATION OF NATIVE FLORA IN PUNTA
DE LOBOS AND STRENGTHENED MARINE SANCTUARY PROJECTS AND SOCIAL

EDUCATION IN CHILEAN FISHING COVES, THROUGH CAPITAL AZUL.

PARQUE
PUNTA DE LOBOS

833 MTS2 REFORESTED

CAPITAL AZUL

64 HECTAREAS
PROTECTEC

28

3 1L 84 0 d 3 d

avalillgyvlN3ILSONS

7 & © 2

Q=L

I NI M d

@ N=© t&l o9



-NVIRONMEN

1% FOR THE PLANET IS A GLOBAL MOVEMENT THAT INSPIRES
BUSINESSES AND INDIVIDUALS TO SUPPORT ENVIRONMENTAL
SOLUTIONS THROUGH ANNUAL MEMBERSHIPS AND DAILY

QFDRTHE
PLANET
LA PLAYA + (

CERTIFIED BUSINESS J

1FTP.CO

ACTIVITIES WITH FUNDACION PUNTA
DE LOBOS

Support for Fundacion Punta de Lobos, a non-profit organization
that addresses our planet's most urgent environmental issues.

We donate 1% of our sales, aimed at honoring the ocean and its
beaches as a natural habitat of our ecosystem. We carry out cactus
reforestation activities together with our employees, involving the
nearby community.

AL IMPAC

Project: Native Flora Reforestation

Location Punta de Lobos (2.2 hectares), one of the most
visited locations on Chile's coastline, located in the 6th
Region.

NGO: Fundacion Punta de Lobos, responsible for the
conservation and development of the park and its species.

Objective: Ecosystem restoration through the replanting of
19 native flora species.

Number of plants: 2,500 new plants of existing species.

Propagation: Based on seeds collected from the same
location.

Number of species: 19 native flora species.
Replanting area: 833 mta.

Total donations through 2025: 31,045 USD




-NVIRONMENTAL IMPACT

ACTIVITIES WITH
CAPITAL AZUL

The alliance between La Playa
Wines and Fundacion Capital

Azul was formalizing in March
2024, when the winery announced
its active support for marine
conservation in Chile, in line with
its environmental commitment as a
member of 1% for the Planet.

Through this collaboration, La
Playa supports key initiatives

led by Capital Azul, such as the
creation of a network of protected
marine sanctuaries, which seek

to preserve biodiversity, revitalize
local economies, and promote
sustainable fishing practices,
especially through joint work with
artisanal fishermen.
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NDICATORS

Water Management

Water is the most essential element for life. It is of
vital importance to human beings, as well as to all
other animals and living beings that share planet
Earth with us. Furthermore, it is fundamental to
human development and agricultural processes.
For this reason, the global increase in water
consumption within the context of climate
change has raised growing worldwide awareness
regarding the importance of managing water
sustainably, ensuring its availability in sufficient
quality and quantity.In recent years, Chile has
experienced greater water scarcity, primarily due
to decreased rainfall. This is why Top Wine Group
is attentive to its water usage, implementing
measures to responsibly reduce this indicator.

KEY PERFORMANC

Liters of water used in the Wine
Production Process

During 2025, washing and sanitizing protocols for equipment and materials used in
the winemaking process were strengthened, which accounts for the increase in the
amount of water used in wine production compared to the previous year.

To guarantee the accuracy and relevance of our data, we work with the Pontificia
Universidad Catélica as the quantifying body for our Water and Carbon Footprints,
ensuring that our metrics meet the highest standards of environmental measurement.
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KEY PERFORMANC
NDICATORS

Electric energy Petroleum indicator

From 2019 to 2025, energy consumption per liter of Top Wine Group respects the Environment, which is why reducing
wine produced has been reduced by 17%, with our petroleum consumption is one of our key objectives, alongside
goal being to continue on the path of reducing energy overall reduction, minimization, and optimal management.
resources.

In 2025, 2,000 fewer liters of petroleum were used compared to the

previous year.
KW total consumed

421.710 2019
412.980 2020
Liters of Oil consumed annually
326.883 2021
273.844 2022 G D -
280.189 2023
292.981 2024
G D
349.991 2025
G D .-




Results HC 2025

Transportation
of people: 3,1%

Mobile sources:; 2,6%

Purchased
electricity: 9,9%

CARBON FOOTPRINT | |
MEASU REMENT Ztye;g?t transport:

957,62
tonnes of
CO2e

CARBON FOOTPRINT MEASUREMENT

: Stationar
The 2025 carbon footprint measurement was - %/,1%

carried out taking into account a modification
to ISO 14064 Standard for Carbon Footprint,
specifically regarding Scope 3 goods and I
services, which relates to greenhouse gas Waste treatment
emissions generated during the production
processes of the primary raw materials most
heavily used by the company. In this case,
emissions associated with the production of

Purchased goods
and services: 66,4%

and/or disposal: 0,5%

GEI Emissions 2019 - 2025

glass bottles and cardboard are incorporated 1.600,00

as the most significant factor impacting the 1.400,00 | [ 1.501,21
company. 1.200,00 122743 1.361,96

Results: The “purchased goods and services” 1.000,00 1.191,99
category represented the GHG emissions 800,00

source with the largest contribution to the 600,00

carbon footprint, accounting for 66.4% of the 400,00

total. In second place was the freight transport 200,00

category, with 14.4%. 0

2019 2020 2021 2022 2023 2024 2025

GHG emissions quantified by Top Wine Group

during 2025 totaled 957.62 metric tons of

carbon dioxide equivalent. Comparing this to

the 2024 measurement, emissions decreased Scope 1

from 1,215.57 to 957.62 metric tons of carbon

dioxide equivalent. This reduction in CO2 tons ¢ . L

. ) . rom business activities

is attributed to purchasing fewer glass bottles, originating from sources

thereby lowering the percentage of purchased owned or controlled by the
organization.

Results - By Scope 2025

— Scope 2

Direct GHG emissions

Indirect GHG emissions
resulting from the
generation of purchased
energy acquired from
sources external to the
organization

\\\YI///

PONTIFICIA Scope 3
%\ UNIVERSIDAD

NBC
NUCLEO

BIOTECNOLOGIA 5/ CATOLICA pE Scope 3: Indirect
CURAUMA VALPARAISO GHG emissions
throughout the
UNIVERSIDAD CATOLICA DE VALPARAISO MONITOREA organization’s value
RIGUROSAMENTE INDICADORES CLAVE HUELLA hai dina t 33
HIDRICA Y HUELLA DE CARBONO. chain, according to

the evaluated sources
and established
boundaries.
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Waste and Scrap

TWG is committed to the environment,
which is why the controlled management
of waste and scrap is always essential.
Thus, lessening environmental impact
and increasing the reuse and recycling of
materials are fundamental to reducing
pressure on ecosystems and other resource
sources from which materials are extracted.

Kilograms of glass generated (annual)

4.570

2021 2022 2023 2024 2025

An increase in kilograms of glass generated is evident
during 2025 compared to 2024, which is due to
improved selective segregation and compliance with

the extended producer responsibility law (REP Law).

Kilograms of grape pomace and Kilograms of plastic generated
stems generated (annual) (annual)
4.441
400.000 365.150

300.000

200.000

100.000

5.000

4.000

3.000

2.000

1.000

3000

280.190

341.360 2000

1000
0 0
2021 2022 2023 2024 2025 2021 2022 2023 2024 2025
An increase in ki|ograms of grape pomace generated A S|Ight increase in kilograms of plastic generated is
is evident during 2025 compared to 2024, which is observed in 2025 compared to 2024, which is due to
due to improved segregation of this waste material to improved selective segregation and compliance with
be used at our composting yard_ the extended producer responsibility law (REP Law).
Kilograms of cardboard generated (annual) Kilograms of household
waste generated (annual):
5.272
4.807
14.000
10.500 | ges2d 9.180
7.000
3.500
0 0
2021 2022 2023 2024 2025 2021 2022 2023 2024 2025
An increase in kilograms of cardboard generated is An increase in kilograms of household waste
evident during 2025 compared to 2024, which is due generated is observed compared to 2024, which is
to the fact that during the previous year we did not due to improved selective segregation for this type of
have removal service by a certified recycling company. waste.
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Dry Materials

202 The following table presents the percentages of recycled materials used
5 by our suppliers in their manufacturing process.This demonstrates their
commitment to sustainability, as they incorporate more recycled materials

into their process each year.
8.590 HOUSEHOLD WASTE

+ _

4.807  PAPER AND CARDBOARD SCREWCAPS
‘ 48% Recycled material

3.032 rpLASTIC

+

3.260 GLASS 0 GLASS BOTTLES
‘ 80% Recycled material
63.415 GRAPE POMACE AND STEMS —
‘ CARDBOARDS

100% Recycled material

83.104 kg








